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of Effective Promotions
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Build Lovalty

Create Awareness

Drive Traffic

Interact with the Consumer
Educate the Customer
Energize the Trade

Grow Market Share

Generate Trial and Conversion
Build a Database

Enhance the Marketing Mix



IDIALOG™ KIDSAFE Helps
Wrigley Reach Teens

oamfretinnery ziant Willero Weirlse Tr

Cornpany wanted b ganembe sxcimroent

and axtend brnd inwebmrcant aroong mens
wia ik Tuicy Fruit "Smenzear Funt™ online teaasue
hunt, The progmen abe rsinforced ifs national
offline "Fotn Fhoe Sweat” wd mropairn.

"imvmnra Funt mn theough Dec, 12 and wes
2 hure swocers Procootionscorn worksd clozeh
with ad arency EEL to develop the pror o The
conline swmeperlas and InsmneNin proro bon G-
gated urees 12 ko 17 pmacs old. Tarbicipan = wers
invited o win by £llowing clue b find brnded
icons hidden theo uwgh Tuicy Fruit parknarWeb sites,
Crnce they cliclked an the icon, thay could b
insmnt winners or rezistar bo win prives.

Troreo tions . mro and BED fulbr interoted the
brnd stmberic prarcizs inke 3 prorooticn ides that
actieady inwobed the merst sudisnce with the
brnd* rresmee The participation rates obmined
theouzho uk the prorco tion indicke
it suocesded in mking Tuicy Fruits
rowszgre to a hizh level of alewgnce
ko keens,

Tamreount bo the prosmen was
TProrcotions.mrce dewebpreent of
DAL GTM EITS AFE, & tool that
helpe coropanise safebr ket b
online men wudiences and sl coroe
pli=s with FTC rulings that went
ing affmcrin Apeil 2000, The tach-
noky is the indusegys fieer ofne
to help adwerticers coroply with
guidalines an how adwertizes raach
kids, ==t by the <Childeen®
Adrmrtising Fandawr Tlnit,

DAL GTH BT AFE paovid -
2d Wizl with 2 cusboooired reac-
keting =olution that sfebe and
affectiraly reached this iropormne
age group by requiring patentl per.
roission befors 3 child oould pactiz-
ipate in the prorcotion. The ok

o

ot FTUE
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2nd infras tructuce suboroa i llypr sent no i ion ko
2 parent of Fuardin® ercail sddeess based on the
childsare Childeen barpmen 15 and 15 were asked
to provids 3 parents ermil addeess so the bond
could o tify the parent that the tean was partizipar-
ingin the garee. I the child weer wndar 12, the par-
=ntx parrpission had b be prnted v fax Cunce
the svmeperleas or chirn an insmnt win  gift
Tuo oo tions. oo shoread the childy eorail so he or
she couldn® by on agminand proedde s £ les 2

Trires included 3 brip bo Mew Yok Cipr ooz mp-
ing of 24TV s Tol Baquest L, CDs, alecioonics
and packsts of Tuicy Fruit zurn (up ko one preac
supphi.

"imvenga Hunt dearlr derconstobes that
D IALCHGTHE FIT2 SAFE ix 2 pooachye appecach that
coropanies cn ke that oo ropliss with online prisgr
and child sfeiy iswee™ mid Thit Shoales, Tartneg

Tronnokio re. oo oo

oy ey
r o, Errlir[r.

» Pay Fhy

- [EE LT

o A i SV TP o Y . e (W

T e LSS [ § R S T R TR




Building Customer Loyalty with
Online Promotions

By dmwis S, Fertre, Frommotionsconn © usborn Solutions

.y Wb madeteysoe still s panding the
buulk of thoeir cusborner acquisition dolbes
on lnner ads and stnberimlly phoed
linkes thatairn o drive taffic to theic sites, Butwhat
happens once thers consurcers get o pouwr sied
Horwr do you kzap thern there? What will pou do b
keep thern interected, o sncounes thern o bok
around, to sizn wp dor poowr newslatter o by soree-
thing# Floewr do poow anesuce o cetuen on poos Inkarnat
The anewrar b= one srcall word that wdds wp w2
kb Prorcotion, With banner clickthroush mbes
bowmr than =wer, ruckstars 3ee incressing be tuenins
to online prorookion solutions, Thayre boking for
waps to axposs their brnds b oonsuroees with pa -
grree that rmbe an iropact and break thoush the
grooeing online clutker, Even online, G with
offline) irx the creaties hizhhr mr-
gated prorootions with oo ropelling

sumble, And it* now a basic ingredient for oot
roacketing mropairne for larrs.smle conewrcer
goods and seprice cornpaniss in the TTSA, swmge
thing froraaiclines b poos.
tdormcnmr, the merentizl difference batwmen poo-
rowtion and reainstres oo wdess bising is that proroo-
tion pequices reope than cognition — it dermnd= 2
cartuin bpppe of wotion that ey or roayr ot nocccal-
br hare mken place
TProrcotion i centersd apound 2 nuccher of
specific functions and devices that delper rewmds,
Thess qn include senention of wil (product s
pling), craation of wwareness (darcos and speciol
smnbh)l, protection of roackewhare (rouwpons),
pantry loadine Cheroporary price sedwctions,
revarding for bsly (poink), debeing trffic G-
shore activiti=d increasing rucketshare (prarninree)
and buiding 2 dakbase Gmroes
contasts, rwmapebked), Lucky for

offers that ganemts the reost con- _on-line Uﬁuﬂithhm-ﬂghﬁrrnﬂijf-tEﬂE

surper intereck, Buk the poorootion 5 4 abilir & mp inke coost of thess

R T Promotions Qener- o . which hee pooven v

billion industryos=enizhe. ﬂtE be ntrercaly sHectim offline,
3tobtimes

Enhancing¥Your
Markasting Mix

the response rate
expected of offline

Making Marketing
More Effective

If Internet rrackaters mle s four 2 Crne peason for the poorootion
stape buck and smrcine what peo- prDthlﬂns' anplosion of recent pmars i that
rowtion b=, what it doss, and how — Forrede Sasegoch  advertisine hasspmdibe dacragead

it differs froroso mlled rowin-
strearnadwerticing, theyr will hawe
an msiar tirce undarsmndine the internl ole that
beth perrcission -bared ing and one-to-one
rearbzting plapin Intanet poorootions boday:
Thers are sevmnl wayps bo define "proreotion,”
but pro bablyr the best definition i that it the offer
of an incentirs 35 3 reward for 3 carmin tppe of
behswrinr on the part of the consurcer. In o ther
words: gatting the consurcer bo do what the roac-
Feter wmnts at the tiroe the rockster wanks it done.

Tnlile reainetrmen adwertisine, peoroo bion is rom-

[

in affactiven ser cmr the past bano

decades, Therss an endlees profu-
sion of ircaras aut thers and thoss irmerss cost
rm:]-at:-sm}?u.g:e suree of roonep Fa:uﬁm ifs
difficult for any one brnd o dorninate 3 Gtarore
wnlees it has v deep pockars, Brands such as
Cake, atbdcDonads and Fudweiser haves that
kind of recneg buk comnge de et Plus, all that
cluttar b cornpeting for consurrees’ abtan o at
the miroe ticce, Advertising by ibel e bonar
influsnces purchasing behaoricr lilke it did in
Tz hay dagr when thees nebwo ke raached 50 o
&5% of prowr audience — prirceticee — five nizhes



Suddanby becunes the Ineenet iswictual, pou haom=
just reade online prorecfion the roost boouble fres
rimckesting discipline that could ==rhappen. Its par-
faor — pou @n mp ing adertisine o build oo
brmnd’s iree and poode ot pa ke with dicect roar -
lzting. It wee cecmnthr mpocted by
Forreriar Farearch that on-line pro-
Lo tiore ganerate 5 o 9 kirces the
r=ponse mte sxpectsd of offline
proroobio s,

Eut no one disdpline works
affectpraly by itz Sroact wd wzen -
ciex need o include o TIREL on all
of their disnb" 3d=s Srmrker aren.
cies nesd b partner with ondine
prorootion solutions coropaniss
wiho kenoewr hewr bo gat the consurcers bo their sites
— and kzap thern thare, The site roost wlk o the
brnd® audience.

Rewvrards Build Loyality

S0 how do o ke swmceness oo pooursite? Skt

by ziring cons wreees 3 coropelline reason b cabun
ko ik o and over Fain thein tust, Ask thera ko

=nter their errail addeees 3nd wssuce tharo pou
work sl their rarce b0 w thied pripe Gt pereie-
sion bo reackat b thernin the fukucs, A=k s ques.
tion or bwo to find out who heepaceand what
they like. Then, invite theon to phy an intemctie
insmntwin Faros for bir-tideet prives coupons
and wush.

WShile they'es on the sike sk for o fawr of thei
fri=nd=" errail wddresses in retuen for sxtm chances
to win. Faeep rervinding thern to coroe back and
wisit for additional cewaeds, Whan they do coree
back don’t rmbes thern fill cut ano ther reristm bon
forrn Instmd, ask therna fewr newr questions. Faep
tmck of what they puchased and what they did.
Euild prour custorcar profile. This b hoowr pou skt to
build indeddual rebrionships. Bvbils qustoroaes faal
good whils pode creating an ongoing diley with

...over the next five
years, promotions
will comprise
M-70% of market-
ing budgets.

— Forveds Fasegooh

thern The poawar of the Inkernet is pou Gn creats

Tuttirg wp 2 ¥Web ste bn® anourh any reoce Wou
nesd o Bcwr on helping oropaniss archoce the
woressibiling, mach, powar, and convmnisnce of the
Intarnat by delpering custorosr
wlus that, in cebien, poosddes boue
cornpetitie adwnkre. According
b Forraster Facsach over the naxt
fire pmars, prorcotions will core
prizs S0-70% of reacketing bud-
Fats, Whyr? Iz sy for reackaters
ko roonibor  proroobtion [aspones
mte= in real ticce, which oosans
they cn choeebr roonibor the suc-
caszof the prornc tion on w dagpte -
day busis.

Efficent rearksting sxpenditures tmnsbis b
hizhar mlee Conline pooreo tions allboow reacketers 1o
zab bo Jenoow their custorcers oo inticmbelr and
rrat thern with relewmnt offars, This creates
affidencier that rrackaters could onbr demen about
in pmurs pert It nooseceet that porootions pisld
hizh rerponss e, Think of the ragic thatoHline
prorootion swrendes and their online beathen will
roake if ther pool theic pecowrees and expectise
togather for their dients,

The nurcker of "trditional™ (Hin g moarketers
weho e tucning ko theirasancies for online pooree -
tion support i zrowing ab a shezering mes, This i
graat nevwe for online prorcotion coropaniss whe
harve done their horceweck and s ceady for the
cnsbhuzht of all this new business, There acs sorce
online coropaniss out thars oday that specalivs in
just poinks prozmees, insbnt win parces or other
specific peoroo tional Rotics, But thess coropanies
bttar cocoernive that their clients requice rooce than
just one trpe of prorootion selution. Cndine peo-
rowtion solubione coropaniss oot offer clisnke o full
mnge of prorcotional tools that bring the beet als.
roenks bograther for 3 roulbiderice prozmen that

[ | S——



Protecting Privacy Builds

Relationships

By Shepan B Kram, CoFounding Fevtner, Fromotionsconn & Sarp Glagdon, G EZ Frivesy Sounsil, Inc.

tion about us, our fariliss, our loes, oo

hesalth, whatwe do wnd whee wee ars, Froroths
perspective ofconsuroars 3 nd sooplopmes i 7o
ing concern in 3 world whees such indorcmbion i
inaeasinghr collected, bartered) and reads the cuc-
r2ncy of the new =cororeerce smneroy. For busic
numsrer the inforcca bion is crucil o increass sfficien.
cprand lasean ricle, Fow rowch is anouzh and whees
de we dmowr the lins?

Businesses foe 3 rml dilerorca. Indboccation i
r=quired o milor goods and services o the nesds
and wants of custorcers or o sfectimbr rmnass
personnel Custorcars are celuchnt b give wp pec
sonalindbrrcation b businesses unlece thagprfesl theic
infrrcation will be pootacted | As 3 raculk, when cus-
torcers and ecoplopmes toust busineeess bo owes theic
dat fuirhy svmrpoone wins,

It dorm’t pret much o pesonal inforeea-

Mew Regulatory Reality

Cornplimting the isus i 3 consmntly swolins
prolifention of laws and guidslines, Their aice to
r=rubite hoow businesees collect wrilivs, shoce and
process sensitpe inforrcation abouwr cur swenday
lives, This coroples wab of privagr tules and rerubs.
tion= b beingr iroplarcentad woordwids.

Eusinasses that fil bo nerotate this roars willnot
beable by aoropets in the slobal reacket, They fuce
dat flow intercuprions, oosthe lidtion, crirninal
prosscubion, injunctions, dicectors” and officeres” lia-
bilitge and darcars to their business repumbions
tdest iropormnthy they face the lbes of consurne
and aroplopme confidence e ulbing wkirca tabrin s

[ | ——

of businass In the fiest fowr poonths of 2000, thers
harve bean smeenl hizh profile cornpaniee that have
gotten into touble bam ues of their wnowillingnes: o
rmoornire the soowing darcand for stons privge

A the slection prar puogresses poou cn sxpect ko
szx nurcercus new privecy bills peoposed in
Congress and in sete Gpikl, Thess new privge
bilk: will sirn to iropose coroprehensie new pules
and lirnimbions on how pou cn uss new pecsonal
infrrration. Indesd, soroe of the new Bills 2ic b
rrakes divect roackeating difficult or irnpossible, Thers
reagr nok be w consensus on such an appeoachs how-
zvmr, thers b oan incrmssd undesmndins that
Arcerimns ace dermnding and coneened sbout pri-
) probschion.

In Europe rouch of the Ducific Rirnand inLatkin
Arceris, nurnersus nations haoes pasesd priscy

Eowrs. Bdangyrof thass nabions have s blished nation-
al burssugacies with the specific purposs of poo-
tecting privecy for consurnas and arcoplymes

The TInited States and Europe hawe been
inwolwed in sxbensive nemo dations ower the beusof
protaction of personal dam. Thder the Eunpmn
TInions (BTN Crat oo bechicn Dricackive, oo ropanies
are prohibibed frorn ewporting dak o cownkries that
de ot have adsgquate pribmcy poobaction. The T35,
ir considered bo bare insufficient priscy poo baction
Eowrzand procedures, This roemne if the T7.5 and the
ELTdo not ceach an srrearcant on thess pmyes thers
could ke s "dak war peeultine in the intarrupbion
of tmds babymen the T7.5 and Europe Fortunatehs



Recent studies indicate

that customers are

more likely to engage
in e-commerce if they

trust businesses

to protect

personal information.

that the both sides reagrsoon reach an agreervant on
a Mhaf Fhrbor that would allew the fres flow of
infrrcation bo continue " albeiton ronch cooe lice-
ited bereve than befoe.

Opportunity to Build Relationships

Bcent studier indicube that custorcers: ace rooce
lilzly & 2ngaes in =-cornrcerce i thep touse bosi-
Tumeser b paobect personal inforrcakion, Studies ke
showr that consuroers do ot beliswe busineszes ape
doing anough w =rablish prescy practices
B usinasses have roch recre bo gain fro oo peo oooting
good privagr pructices.

Consurnars are lmening tat deoie and conteol
are betbar for thern Wise busineeces sre laamins

that an sropowecsd consurner reap wctualhe be the
bt thing for their businees gomr tices, This roeans
that poow will have o de rooes than sicogly puta bars
bones primcy notice on poour Web site It rosans
rooee than siroplyzeting parraission or opting-in.

In the2nd, ==rpone will win, Consurces’ pois-
oy s protected: they zat onbr what thear want when
thay want it Businesss senente bousted ralabion-
shipe that will prove sxbearcelyrsluable gome tiroe

Faspactine privacy is the rizht thing to do. And
it reayr be the best thing to do to build Lol cus-
torcers and ansuce 3 poofitble futuce,



Enhancing Your Marketing Mix through
Online Promotions

World Wrestling Fede ration Enterlainment

World Wrewling Federation Enmrminmene (BWFE) waneed w
merease both s onlme ad srrenne end the number of reptered wies
o it Weeb  site (tpofeewenstfoom). WWWEFE  metamied
Prommotion: com & it eeclses provider of hitemiet promotion soli- B
toni for the 11 brendad Wb sves in it media nemsodk, Tha firse |8
mon t by promotion Satamd o goremwvay to Wiestlemanis 2000 on Aprid
2, the bigpest VWWE ovart of the yoor,

Prosmotions com cemsnd a mstomdized promotion sufrssoucluss to
araet wrgenad conumans w the WWEE Wb sitg, uelizing iDTALOGT Progwation soom smd WWIEE am
sharmg m frmation collaztsd fom eadh promeson ety peerated From VWAVFES dirss milion monthbev-
itors. Connimen who eter e promotions cm choose o recens o WWE nevsletier md becoms memben

of Promotion s com.

Compan
Compaqused Promotons com to attract segeted customers to i "Onlbane Sennces” Wb site (raswr.coms

= e ———] poag.com b foala eavices) end add o i o line eustomer dardbasg,
Compag utilized D IALOGT o dabiver targerad opt-m offers and
i eoripons to poteitial ‘Orlne Sepqces’ casmmens based on dam collecsd
g upon ety o esch promotion. The progrom alio helped divve trafhic
. Compaq’s "Selecticn Wizard," s vismal mwllizar e tool thathelps busis

1 ; nassas e nify which seavices cm best smm them time and monay

e L oy iy Prometons com abo helped Compag implemenr Felloweup e-mail w
] - | mpport  oastomer  retention peal B 2000, The
- gemnils wrore sent to customers who chose to opten ond recore addis
= tiotial iformation on now products and serniogs,

L T

Road Runner

Foad Punner, o high-spord calne meice htp evecrecom]), &
wsing DIALOGT™ mehaclogy Promotion s com austom solutons w
provide rich-rmldmedia promotion s w Foad Funner subsenbers,

AD AL s halag Fosd Punner delbrer peronalized offers o
ity mbsenbars based oo predetprndned cnterin estblshed fom eadh
etry inte apoamotion, b addition , Prosnotions com & ssisvhg Foad
Funner targer Bllownp emadls for oprin sbserdbes w mpport rwn-
tion goals this yaar,

.LH.._. Call Darten Port TODAY at 212-28-8800

g wlE or emall at dporti@promotions.com to

i ! schedule a presentation and find out how
S online promotions can work for your come-
e pan
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